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Growing Africa’s vibrant 
creative industries

Investing in sports broadcasting

US$11.6m
Spent on production 

infrastructure
from 2012 – 2014

150
Local producers 

supplying content 
to M-Net

US$24.3m
Spent on televising football, 

basketball, athletics and rugby
from 2011 – 2014

Channels across 
DStv and GOtv 

Hours of original and 
local content in 2014

219
Employees, up 
from 163 in 2011

Employees trained 
and developed

242
CSI spend
2011 - 2014

MultiChoice 
Resource Centres

1995
Began working in 

partnership with KBC

Direct contribution 
to Kenyan GDP

in 2014

Estimated multiplier 
effect

US$30m

Dividend paid 
to KBC from 
2014 – 2016

US$13.5m

US$151m

Making great entertainment 
more affordable and accessible

PARTNER

Educating and inspiring content 

11
Retailers

42
Agents

9
Offices

200
Installers

Creating opportunity for small enterprises

Providing employees with 
new opportunities

Investing in communities

Investment in 
digitisation 

in Kenya

US$24m

GOtv (DTT)
packages

DStv (Satellite)
packages

3 5

158 9,300

US$190k

1,020

DEVELOP

Investing in leading-edge 
broadcasting technologyBuilding long-term relationships

DELIVER
ABC

MultiChoice 
Kenya

Using the power of entertainment to enrich lives

K E N Y A


